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1WorldSync — GDSN Environment

= Largest GDSN Certified Data Pool in the World

= QOperates in 4 major industries: CPG/Grocery,
Foodservice, Hardlines/DIY, and Healthcare

= 5 million item synchronization transactions per month
= Qver 16,000 Customers in 54 countries

= QOver 13 million GTINs 50+

+ d Service
= QOver 230+ Employees 13’:@ Reciplents 54

Countries
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Growth of GDSN

= GDSN has seen enormous increase in active subscribers over the past
10 years...increase of 35,000 GLN’s

= Growth has been consistent in Grocery/CPG, but now GDSN is seeing
substantial growth in newer industries to adopt GS1 Standards:

— Healthcare
— Foodservice
= Use of GDSN is not limited to just Business to Business engagement

= Use of GDSN to support regulatory requirements now becoming more

prevalent:
— EU 1169
— UDI T
= With GDSN expansion in Healthcare,
E texpectations are of continued GLN growth - B
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More GTINs / More Attributes

As GDSN has grown in number of users/organizations, so has the request for
available number of GTINs

Healthcare as an industry can have the largest impact to GTIN growth due to
catalog availability (variation of product) and globalization of need

With GTIN growth, there has also been an expansion of Attributes

In the past, Attribute growth was driven by business need, but today, with
greater use of GDSN in regulatory, Attribute growth can now be tied to
regulatory requirements

While it was once Regulatory following Business (EU 1169) , now we see
Business following Regulatory (UDI)

Attributes have moved from: s =
—  Supply Chain -> eCommerce
—  Operations -> < & (" Marketing ] EeA s
—  Marketing -> 9% [ Merchandising - e.g. Planograms | - %i::::ﬂal
— eCommerce -> [ Store Operations — e.g Shelf Tags ) geeff; fortem
—  Regulatory [ Logistics - e.g. WH Slatting, Replenishment )

[ Purchasing - e.g. Cut a Purchase Order )

—
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GDSN: Growing Number of ‘Live’ Recipients

Austria: 15 Euro e. .
DBelgiurrE:; 1 02 ASla:
enmark: o~ s e,
93

Hungary: 1
Netherlands: 12
Slovenia: 6
Switzerland: 6

Latin

America:
91
World: 3
433* r»
© WorldSync
Source: 1WorldSync
*Approximate: includes duplicate recipients in multiple countries
n Approximately 365 unduplicated recipients
WORLD (1WorldSync has 16,000 customers in 54 countries)
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Global Growth & Challenges

= |ncreased number of users/organizations, increased number of GTINS,
and increased use of attributes has led to an even greater opportunity
of expansion of GDSN globally.

= Multi-national organizations are challenged to try to comply with this
increasing demand for data and for the attributes tied to the use of that
data within markets and industries.

=  Where once GDSN was seen as a strict “compliance” engagement, it is
now seen as a “strategic” opportunity for Suppliers.

= Product information is now seen as a “Strategic Asset” to be leveraged
in B2B and B2C environments.

= All of this: more recipients, more attribute requirements, strategic
importance of data, has put enormous pressure on data sources
(suppliers) to execute strategies to organize, aggregate, cleanse and
disseminate their product information.
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Global Growth of GDSN in Healthcare

Registered Healthcare Items (GTINS)

Medical Device GTINs
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